
CMD GIC Re addresses the India Rendezvous 2014 in 
Mumbai

Nepal Summit 2014 12

Online insurance  13

Gujarat Summit  14

Welcome 15

65th Republic Day 16

CMD Speak 2

7th India Rendezvous 3-4

Strategic Meet on Reinsurance 5

Disappearance of an aircraft 6-7

P&I Clubs 8-9

A Snapshot of Managing 
Reinsurance Organization 10-11

H i g h l i g h t s 

GIC Re celebrates 65th Republic Day

Team GIC Re at the SAP Innovation Meet at Goa

Mrs Snehlata Shrivastava, Additional Secretary, DFS 
presides over the Strategic Meet on Reinsurance for 
Directors 

Your Partner in Risk

In the largest collective democratic act in history, 815 million Indian 

citizens (the population of America and European Union combined) 

who are eligible to vote, get ready to choose their Government this 

month and the world waits to watch the greatest dance of democracy. 

That around 10% of the voters are first time voters reflects the peak of 

India’s demographic dividend and also makes it an election of the new 

aspirational young voter.

The El Nino weather pattern predicted by the UN Meteorological 

department by mid-2014 has got the world bracing for preparedness for 

drought, insufficient rainfall and even flooding. Water crises and 

extreme weather events have been identified by the World Economic 

Forum as two of the top global risks. Water security is now recognized as 

a systemic global risk and in the future, geopolitical tensions over access 

to strategic water resources could become more impactful. 

An increasingly competitive landscape emerged at the January 2014 

renewals, spurred by the continuous flow of alternate capacity, which is 

pressurizing the traditional reinsurer’s model. Alternate capacity is now 

15% of the catastrophe market capacity and Cat Bondissuances have 

touched a record 8 billion in 2013.

The Non-life insurance sector has grown over 12% during the financial 

year 2013-14 recording a premium of around USD 13 bn. With Motor 

and Health premium rates stabilizing, the Indian non-life market can 

expect yet another good year of growth and it is the right time for the 

industry to focus on underwriting profit to make it a sustainable market. 

GIC Re also welcomes into its fold, a young batch of 

intelligent and enthusiastic officers, who are eager 

to carry forward the legacy of this great organization 

and keep the flag of GIC Re flying high.

For Private Circulation Only
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From CMD’S Desk 

CMD SPEAKS

A s we step into the 

1 5 t h  y e a r  o f  

liberalisation of 

Indian insurance sector, 

we need to size up the 

challenges ahead of us.

This is the time when the 

Indian insurance sector 

stands at a cusp. We are at a junction where we are the 

most vulnerable if the recent report of Intergovernmental 

Panel on Climate Change (IPCC) is anything to go by. The 

Report rings warning bells for Insurance, a key sector, that 

impacts the economic growth of any country. Insurance 

could be the hardest hit due to climate change and the 

resulting natural catastrophes, warns the Report and 

India will be one of the most vulnerable.

The emerging economies that promise to be the growth 

engines for the insurance sector in the decades ahead 

have been the hardest hit due to economic losses from 

natural catastrophes; economic losses in these countries 

from these events have increased ten-fold between 

1950s and 1990s. We need to work to improve the 

insurance penetration levels in these countries with 

renewed vigour to bring down the vast difference between 

the economic and insured losses.  

Moreover, Insurance has still to acquire the status of an 

employment by choice. We need to look at solutions to 

attract, retain and develop fresh and intelligent talent to 

ensure good health of our industry in sustainable manner. 

This can happen only if the awareness and reputation of 

the industry is improved, only then can our future be 

defined and made secure. For this we need to chalk out an 

action plan to make insurance a more desirable industry 

GIC Re
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to work for.

These challenges call for continuous and innovative 

solutions that cater to all catastrophic events across the 

entire spectrum and work to the best advantage of the 

entire social fabric of the areas in which we operate. No 

man has grown in isolation. In India the new Companies 

Act makes the things much easier for us. This law makes 

India the only country in the world with legislated 

corporate social responsibility (CSR). It has a spending 

threshold of up to US $ 2.5 billion or  ` 15,000 crore to 

begin with.

Of course, our industry will contribute a very small portion 

of this large canvas but it does provide us an opportunity 

to establish a long term vision and the drive and 

determination to succeed in achieving it. Now is time for 

the industry to adopt a two-pronged strategy: firstly to 

focus on its core business, underwriting of risks, to make 

it sustainable by developing the market through creating a 

risk aware society. It is a gigantic task but we must make a 

beginning somewhere. We have also to look beyond that 

and assume the role of a socially responsible corporate to 

ensure that we don’t lose our turf.

As I welcome the young talented, vibrant and energetic 

colleagues, who have just joined us, I have a thought for 

them to chew upon: “You have the strength and time 

ahead of you and we have the experience, let us put the 

two together and deliver a winning combo for common 

good of the people of this great country, India”

Good Luck.

NEWS
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I t was once again Rendezvous time in 

Mumbai from 22nd to 24th January 

this year. The 7th edition of the India 

Rendezvous jointly organized by Asia 

Insurance Review and GIC Re saw a record 

participation of  550 delegates from over 

40 countries. The annual meet brings 

Reinsurers, Insurers, various inter-

mediaries and other stake-holders of the 

industry, especially from this part of the 

globe, together. The theme of 7th India 

Rendezvous was "Lessons from the 

Basics for a Sustainable Future”. 

The highlight of the first day was the 

presence of Ms. Alderman Fiona Woolf 

CBE, The Right Honourable The Lord 

Mayor, City of London. She was welcomed 

at the Rendezvous by Mr Ashok Kumar 

Roy, Chairman-cum-Managing Director 

GIC Re and Mr Sivam Subramanian , 

Editor in Chief of AIR.

The technical  proceedings of  the 

Rendezvous began on day 2 with a formal 

we lcome address  by  Mr  Roy.  He 

emphasised the fact that the basic 

strength of Indian insurance sector has 

remained intact despite various upheavals 

taking place globally in the financial sector. 

He, however, cautioned that this should not 

lead us to complacency. Rather it should 

prod us  to  be more prudent  and 

professional in our business. Mr Roy 

mentioned that today every sector 

generates huge data but the quality of data 

leaves much to be desired. He said that if 

our industry has to maintain good health 

we will need to ensure the quality of data so 

that we are able to price our products right.

The inaugural session was also addressed 

by Mrs Alice Vaidyan, General Manager 

GIC Re, Ms Meera Narayanaswamy, 

International Finance Corporation, Mr 

Vasilis Katsipis, General Manager, A M 

Best Company and Mr Stuart Willoghby, 

SCOR Global P&C.

Mrs Alice in her address elaborated on the 

problem of financial inclusion in the 

Indian market and said that it can be 

surmounted only by innovative solutions 

as far as distribution channels, pricing 

discipline and product designing are 

concerned. She spoke about how 

technology will finally emerge as the game 

changer in the financial sector just as has 

been the case in every other industry.

Ms. Narayanaswamy elaborated on the 

potential of the Asian markets. She said 

that Asia is home to 61% of the world’s 

population and also experiencing quite a 

few natural catastrophes hence presents 

a sea of opportunities for financial 

services especially Insurance. She also 

stated how Effective Risk Management 

could be a tool for economic growth.

Mr. Katsipis stated that the retention 

levels in the emerging markets are lower 

as compared to the developed markets, 

however reinsurance is significant in 

these markets.  He said that  CAT 

exposures and limited financial flexibility 

are the key drivers of reinsurance.

Mr. Willoghby advised reinsurers to keep 

track of their exposures and focus on the 

original policy conditions as this will help 

understand the underwriting practices of 

the ceding companies.

Mr. Jyoti Majumdar, Head, Client Market, 

P&C Sw iss  Re  Ind ia  sa id  tha t  a 

multidisciplinary approach is required 

whi le  approach ing  the  Nat  cats . 

Reinsurance does reduce the likelihood of 

grave consequences, he said.

7th India Rendezvous

Mr Ashok Kumar Roy, CMD GIC Re lights the lamp to inaugurate the 7th IR 2014

CMD GIC Re addresses the inaugural session at 7th India Rendezvous 2014
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Mr Parijat Dutta General Manager, GIC Re 

focussed on Life Re-insurance business 

and said that the premiums in the life 

reinsurance sector are likely to decline 

and that the market should see this 

challenge as an opportunity to diversify to 

other areas like pension and annuity.

Mr. Yugandhara Rao, Director and General 

Manager, GIC Re emphasised on the need 

for effective CAT risk management in the 

SAARC region as it is susceptible to 

natural disasters. Mr Rao called for 

developing comprehensive risk based 

financing mechanisms to ensure funding 

to cover losses arising from these 

catastrophes.

Mr. P. Venkatramaih – General Manager, 

GIC Re in his closing address elaborated on 

www.gicofindia.in
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Director & GM Mr S Yugandhara Rao GM, Mr P Venkatramaiah GM Mrs Alice Vaidyan GM Mr P Dutta

Dignitaries on the dais  at India Rendezvous 2014
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Team GIC Re extended invitations to the insurance professionals in 

Pakistan to visit India and GIC Re. The Pakistani insurance 

fraternity has sought more such visits by the GIC Re officials and to 

be timed well before their treaty renewals of 1st January, so that 

they can allocate some business to GIC  Re.

- Ramaswamy N.

Team GIC Re visits Pakistan
IC Re had business ties with Pakistan insurance industry 

Gtill 2008. Thereafter, all business ties were discontinued.  

The bonhomie developed between the insurance 

professionals of the two countries, however, continued and came 

to fore during international seminars and conferences around the 

world. Such meetings and positive vibes they created, inspired us 

at GIC Re to explore the possibility of renewing business 

relationships and start writing business in Pakistan.

This inspiration led GIC Re to nominate two of its executives to visit 

Pakistan and meet the insurers in that market..  This proposal 

received a fillip when around the same time, the Federation of 

Indian Chambers of Commerce & Industry (FICCI) announced its 

“India Show in Pakistan” scheduled at Lahore and Karachi from 

February 14th to 16th.  

Mr. Ramaswamy N., AGM and Mr. N.D. Kadam, CM from GIC Re 

were part of the FICCI delegation that visited Pakistan.  Apart from 

the business meetings arranged by FICCI, The GIC Re team also 

held series of meetings with the top Insurance Companies based 

in Lahore and Karachi. They discussed the way forward to renew 

the business ties with Pakistan insurance industry.  During these 

interactions, it was realized that the Pakistani insurance 

companies were also looking forward to a meaningful and long-

term business relationship with GIC Re.

Team GIC Re on the right side

how reinsurance is the unsung hero of the 

economy but it plays a very critical role. He 

mentioned about how GIC Re responded to 

the hotels affected by the terror attacks in 

2008 and helped them get back to 

business in a short span of time. 
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STRATEGIC MEET

T oday the role of Independent 

Directors has become more 

challenging and demanding due to 

the close scrutiny by the various stake-

holders. Also the Boards have to cope with 

the increasing demands f rom the 

regulators. Further, all  businesses are 

becoming more and more complex in view 

of the liberalisation, globalisation and the 

growth achieved by a business entity.

The General Insurance Corporation of 

India, GIC Re, currently has a 9-member 

Board, with 6 independent Directors, 1 

government nominee Director and 2 

executive Directors. Reinsurance is a 

specialised stream of risk management 

and most of our independent directors are 

from fields other than reinsurance. Hence, 

it becomes imperative to provide a larger 

perspective of reinsurance to the members 

of the Board.

With this in view an exclusive ‘orientation’ 

programme for the members of the Board 

of GIC Re was organised, especially for the 

benefit of the independent Directors. This 

p r o g r a m m e  p r o v i d e d  a  b e t t e r 

u n d e r s t a n d i n g  o f  t h e  s u b j e c t  o f 

Reinsurance, its technical nuances, 

various methodologies used to run the 

business of reinsurance and the Annual 

Reinsurance Programmes developed for 

domestic and international markets. 

These 'orientation' programmes are a 

prudent move under the principles of 

corporate governance as enunciated by the 

vo luntar y  gu idel ines of  corporate 

governance released in December 2009. 

The 1st orientation programme 'Strategic 

Meet on Reinsurance' was  held in 

Srinagar, J & K on the 22nd Feb. 2014. 

The programme was inaugurated by 

Chairman-cum-Managing Director Mr 

Ashok Kumar Roy. During his inaugural 

address Mr Roy dwelt upon the various 

facets of reinsurance and also traced the 

salient features of the history of the 

Corporation as it has grown from a holding 

company of the 4 public sector non-life 

insurance companies into the sole Indian 

Reinsurer that now has a global footprint 

and is a top global reinsurer in the making.

Mr Roy set the stage for a healthy and 

profound discussion between the Directors 

on various issues ranging from maximising 

the use of SAP to contingent liability 

exposures and Corporation's expansion 

overseas. Subsequently, Mr Roy also 

elaborated on the constraints that  the 

Corporation faces. These are primarily in 

the areas of manpower where we are 

unable to compete with the private sector 

as far as the compensation component is 

concerned. Lack of quality data from 

cedent companies and lack of data 

repositories is also a big handicap.

General Manager in charge of Board 

Secretariat and CMD's Secretariat, Mrs 

Alice Vaidyan, made a presentation on the 

recommendations of Deloitte India, which 

in the year 2007 submitted a report 

identifying the key tasks performed by GIC 

Re and made recommendations for 

improvement after comparing it with global 

leading practices.  The key objectives  of 

the report were to equip GIC Re with 

information in such a way that it facilitates 

strategic decision making in the market 

place.  

M r s  M a d h u  D a m l e ,  H e a d  o f  t h e 

Reinsurance in IRICBS Pvt Limited was the 

key faculty in the Strategic Meet for the 

Directors. Mrs Damle introduced the 

subject of Reinsurance with all its 

complexities and nuances to the Directors, 

which was well received and also very well 

appreciated by the Directors.

Strategic Meet on Reinsurance

Directors Mr Sushobhan Sarker, Mr Bimalendu Chakrabarti, Mr Sanjiv Kapoor, Mr D R 
Mohnot at the Strategic Meet. Mrs Madhu Damle, Head Reinsurance, IRICBS, the main 
faculty at the Strategic Meet is seen at the extreme right.

Directors and Team GIC Re at the Strategic Meet on Reinsurance
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Disappearance of an aircraft and 
Aviation insurance

s probably ever yone knows, AMalaysia Airlines flight MH 370 

from Kuala Lumpur to Beijing went 

missing soon after takeoff in the early 

hours of 8th March, 2014 with 227 

passengers and 12 crew members on 

board. A joint search and rescue effort 

which was initially carried out in the Gulf of 

Thailand and South China Sea was later 

extended to strait of Malacca andmore 

recently to Indian Ocean.There have been 

several sightings of various kinds of debris 

in the search areas, but none was 

confirmed as belonging to MH-370. 

The aircraft involved in one of the most 

baffling events in the aviation history is 

Boeing 777-200ER.  This type of aircraft is 

a long-range, wide-bodied and the largest 

in the twin engine jet category. It is about 

209 feet long with a wingspan of about 

199ft and a tail height of about 61 feet.  It 

is therefore, astonishing that an aircraftof 

this size with a total of 239 persons on 

board has gone missing without a trace for 

so many days.  A modern day jet like this 

uses fly-by-wire technology and is aided by 

modern communication system both 

onboard and on ground.  

We are hearing heart-wrenching stories of 

those associated with this saga.  Some of 

the relatives of passengers/crewof the ill-

fated flight are hoping against hope even 

after official announcement by the 

Malaysian government that the aircraft is 

assumed to have gone down in the 

southern Indian Ocean and it is beyond 

reasonable doubt that there are no 

survivors. One can only hope that the 

answers for all the questions on this 

bizarre incident will soon be found.  

It would be interesting to note as to how 

the aviation insurance policy would take 

care of an airline even in such a ‘rarest of 

rare’ kind of event. For this purpose, let us 

have an overview of the airline policy. 

The policy has two main sections -  

Aviation Hull insurance that covers the 

aircraft hull against ‘All Risks’ of physical 

loss and damage and

Aviation Legal Liability insurance that 

covers  the a i r l ine ’s  l iab i l i t ies  to 

passengers, passengers’ baggage, mail, 

cargo as also legal liability to third parties. 

For ease of reference, let us call the above 

policy as the ‘Main Policy’ of an airline.  

The ‘Main Policy’ excludes War perils and 

perils such as hijack, terrorism, malicious 

damage, SRCC etc. But an airline would 

need coverage for all kinds of perils 

including these war and war-like perils.  

For this purpose, a separate Hull ‘War and 

Allied Perils’ Policyis available which 

covers loss or damage to aircraft hull 

against war perils.  And to cover war perils 

2009: AIR FRANCE A330 FLT447 –from 

Rio to Paris – was lost in Atlantic 228 

people on board. 100% Fatalities. It took 

two years to recover black box. Final 

Investigation Report released in July 

2012. Cause: Technical + Human error.

2003: Boeing 727 Angolan Airline – USA 

to Angola – Went missing soon after 

take-off from Luanda. Number of 

passengers on board is not known till 

date. The aircraft was leased to Angolan 

airline and was grounded at Luanda 

Airport for non-payment of dues. The 

aircraft was never found.

Some of the major aircraft disappearances post 1950
1996: TWA FLT 800  - from New York to 

Paris – went missing shortly after take-

of f 230 people on board. 100% 

fatalit ies.  It  took four years to 

investigate. Cause: Electrical short-

circuit.

1994: USAIR B737-300 FLT 427 – from 

Chicago to Pittsburgh – went missing 

when it was minutes away from landing 

time. 132 people on board. 100% 

fatalities.  Four years to investigate. 

Cause: defective rudder valve.

1979: VARIG Boeing 707 – from Japan 

to Brazil – Disappeared over north 

pacific. 6 people (crew)  on board this 

cargo plane. 100% fatalities (assumed). 

Never found.  Cause: Investigators were 

unable to find the cause in absence of 

any debris.

1962: FLT 739 Lockheed L1049 – 

Micronesia to Philippines – went 

missing short after taking off from 

Guam. 107 people on board. 100% 

fatalities (assumed). This was a flight 

chartered by US Defense forces for 

transporting American troops. The plane 

was never found. Cause: Mid-air 

explosion.
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under the ‘liability’ section, a special 

clause is attached to the Main Policy 

whereby the cover for war perils is added 

back to the liability section.  This clause is 

referred to as ‘Liability War Write-back’ 

endorsement.

Thus, an airline would invariably buy: 

a) MainPolicy covering airline’s hulls, 

spares, liabilities with a war ‘write-

back’on the liability section and 

b)  Hull War Risks (HWR) policy.

There are separate markets for the main 

cover and the HWR cover.  

When an aircraft goes missing, it may be 

difficult to establish that the aircraft is lost 

and secondly, the reasons for aircraft 

going missing.  

In air transport, where the aircrafts fly over 

all kinds of terrains andhabitats, across 

continents and over deepest of oceans; 

giving a forethought to possibility of an 

aircraft going missing is logical. So an 

airline policy always carries a condition 

under which disappearance of the aircraft 

over a period specified in the policy would 

be treated as a total loss.  This period 

could be as less as 48-72 hours.

Thus, when an aircraft goes missing for 

more than the period specified in the 

policy, the hull claim becomes payable to 

the airline. But what about the reasons for 

the aircraft going missing? Disappearance 

of an aircraft may be terrorism related or 

hijack related or accident relatedand it may 

take a long time for the accident 

investigation to report its conclusion.  So 

the next problem is which policy – Main 

Policy or HWR Policy would respond.  An 

airline whose aircraft has gone missing 

cannot wait for a long time for its Hull Claim 

to be settled and would not want to be 

prejudiced by the dispute between the Hull 

All Risks (Main Policy) insurers and Hull 

War Risks insurers.  

Here, the‘50/50 Provisional Claim 

Settlement Clause’comes to the rescue of 

the airline (no pun intended here 

considering the tragic circumstances of 

MH370).This clause is attached to both 

‘Main Policy’ and ‘Hull War Risks’ policies.  

The clause provides for the Main Policy 

insurers and ‘Hull War Risks’ insurers to 

pay 50% of the total loss amount each in 

advance; in a case where it cannot be 

resolved within a specified number of days 

of the occurrence as to which policy is 

liable. The advance made as per the clause 

is made by the respective insurer groups 

without prejudice to their liability.  

The clause also provides for referral the 

matter to arbitration within the specified 

period of the advance payment. Depending 

upon the reason for loss and/or arbitration 

decision, either the "Hull All Risks" Insurers 

or the "Hull War Risks" Insurers would 

repay the amount advanced by the other 

group of Insurers together with interest for 

the period concerned.  Thus, the clause 

results in the loss payee receiving the claim 

amount quickly. This clause was invoked 

for Air India’s ‘Kanishka’ B747 aircraft loss 

where there was a mid-air explosion 

resulting in total loss.

As regards Liability claims, there is no 

such issue as Passenger Liability claims 

are likely to be settled as per the 

applicable jurisdictions (under the 

Montreal Convention) as an airline policy 

usuallydoes not have any separate sub-

limit for passenger claims which are 

subject to the overall (Combined Single) 

L imi t  fo r  the  L iab i l i t y  insurance 

irrespective of whether the claims arise 

out of accident or war reasons. 

What if it MH-370 is never found and/or 

what if reasons for its disappearance are 

never established? Then it will not be 

surprising if there is a long drawn legal 

battle between the ‘Main Policy’ insurers 

and ‘Hull War Risks’ insurers. However, as 

far as the insured/airline is concerned, an 

aviation insurance would respond even in 

a bizarre event like disappearance of MH-

370.  Aviation insurers must be credited 

for designing such covers. 

- Sanjay Mokashi

Highlights of the General Insurance Business in India (April 2013-March 2014)

A gross direct premium income of ₹ 77541 crores. (Growth of 12.30% over ₹ 69045 crores during the same period in 2012-13)

Global Losses during 2013

(Source: Compiled and circulated by GI Council on the basis of data submitted to it by the Insurance companies)  

Total Global Economic Losses US $ 140 billion

Total Global Insured losses US $ 45 billion

Global Insured losses due to Nat Cat events US $ 37 billion

Global Insured losses due to Man-made disasters US $ 8 billion

Loss of human lives due to Nat cat & Man-made disasters 26,000

Floods & Hail events were the largest contributors to the insured losses during 2013

           INSURERS  APRIL-MARCH  % of Growth Upto Mar`2014 Market Share% 

 2013-14  2012-2013  over the period Upto Mar`2013  2013-2014

Private Sector sub Total 31994  27925 14.57% 41.26%

Public Sector sub Total  38608  35001 10.31% 49.79%

Stand-alone Health sub Total 2251  1727 30.37% 2.90%

Specialised sub Total 4688  4392 6.72% 6.05%

Overall premium 77541  69045 12.30% 100.00%

 2013-14 2012-13 Growth % Market     
 (April-February) (April-February)  Share %

Private Sector Insurers 28813 25160 14.52 41.26

Public Sector Insurers 34801 3119 11.55 49.84

Stand alone Health Insurers 1951 1496 30.36 2.79

Specialised Insurers 4269 4033 5.84 6.11

Grand Total 69834 61885 12.84 100

AVIATION

(Source : Swiss Re Sigma 2014)
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P&I CLUBS

India does not have recourse to local 

P&I Clubs as do the companies in 

China, Japan and Korea. 

In 1972 the Government of India had 

c o n s t i t u te d  t h e  M i c h a e l  P i n to 

Committee to assess the viability of 

having an Indian P&I Club but the 

Committee ruled out the possibility.The 

two main reasons given were the low 

tonnage carried by the Indian shipping 

companies and also the complex 

foreign exchange rules that existed at 

that point of time. 

Things have changed drastically during 

the last four decades. The Indian 

Maritime Agenda 2020, a Vision 

document for the Indian shipping 

Industry was prepared by the Ministry 

of Shipping, Government of India. It 

was proclaimed in January 2011 and 

envisaged a four-fold growth in the 

sector during the period 2010-2020. 

The Agenda 2020 also includes 

establishment of an Indian P&I Club. 

The agenda fur ther proposes an 

investment of ` 5 trillion in the sector 

during this period.

Over the years the balance of global 

Ec o n o m i c  s a n c t i o n s  w e r e 

imposed against Iran by the US 

and the European Union in 

January 2012and these became 

operational from July 2012. These inter 

alia prohibited European Union based 

entities from providing insurance and 

guarantees for transportation of crude 

oil from Iran.

The insurance component of the 

sanctions was aimed at the Protection 

& Indemnity (P&I) clubs based in the 

EU, which dominate the marine 

insurance industry. There were other 

sanctions that the U.S. put in place 

against Iran, including one against oil-

related transactions.

India is world's fourth largest importer 

of crude oil and one of Iran's biggest 

customers for crude. Indian shipping 

companies are the biggest carriers of 

the Crude imported from Iran. In the 

circumstances the Indian shipping 

companies were bound to take a big hit 

with these sanctions taking effect.

Apart from India, Japan, China and 

Korea are other large importers of the 

Iranian crude oil. However, shipping 

companies in the latter three countries 

were not as affected by these sanctions 

as the Indian shipping companies. 

Dur ing ear l y  n ineteenth 

century the British shipping 

companies found that the 

hu l l  under wr i te rs  were e i ther 

unwilling or unable to provide cover to 

their ships except for the very basic 

vanilla hull cover. Besides this 

primary cover there were several 

covers that the shipping companies 

required but were unable to obtain. 

Th is  b rought  a l l  the sh ipp ing 

companies to a common platform 

and the concept of Mutual Insurance 

A s s o c i a t i o n s  o f  t h e  S h i p p i n g 

Companies was born. Today there are 

13 of these 'Associations', better 

known as Protection & Indemnity 

Clubs (P&I Clubs). These 13 Clubs 

between them insure the liabilities of 

some 95% of the world's ocean going 

tonnage. 

The P&I Clubs operate on the basis of 

mutual aid and no-profit basis. These 

primarily provide cover to the ship-

owners and also to the charterers 

a g a i n s t  t h i rd - p a r t y  l i a b i l i t i e s 

encountered during their commercial 

operations. During the eighteenth 

century when the concept of P&I Club 

came into being, shipping was largely 

a European domain area and hence 

most of the 13 P&I Clubs are based 

either in Europe or America.

P&I Clubs

What are P&I Clubs?



9

GIC Re NEWS

www.gicofindia.in

P&I CLUBS

ISSUE 01 VOLUME 07        APRIL 2014

maritime business has also undergone 

a sea change. While in the earlier times 

it was a monopoly of the European 

maritime nations, today the things are 

more evenly balanced. However, the 

P&I Clubs are still the preserve of the 

European shipping Companies. Things 

are slowly changing and China, Korea 

and Japan now have their own P&I 

Clubs. 

India has a coastline of more than 

7500 kilometres, interspersed by 

around 200 ports, 13 major and 176 

minor. Maritime cargo traffic is set to 

grow at a CAGR of 15.9 % by 2015.  

Most cargo ships sailing between East 

Asia and America, Europe and Africa 

pass through the Indian territorial 

waters. In 2013 the total external trade 

of India was US $ 800 billion. 95 per 

cent of this was handled by our ports. 

Our external trade has grown by a CAGR 

of over 17.5 % during the period 2006-

2013.

All these necessitate the setting up of 

an Indian P&I Club. May be initially to 

begin with the membership of the 

Indian P&I Club would be small but over 

a period of time things are bound to 

grow and look up. The Indian P&I Club 

can position itself as a Regional Club in 

the Indian Ocean region and provide 

P&I cover to Indian ship-owners to 

begin with and then follow up with 

providing P&I cover to the shipping 

companies of other South Asian, South 

East Asian and Middle East maritime 

Nations.

- Anoop Khanna

Nowadays, only a very little portion of 

P&I insurance is underwritten outside 

P&I Clubs. This could probably be 

attributed to the fact that P&I Clubs 

have several advantages when 

compared with commercial insurance 

providers:

1. Control: The P&I Clubs are owned 

and controlled by their ship-owner 

members. Accordingly they provide an 

insurance facility that is actually 

required by their members.

2.  Profit: P&I Clubs have no profit 

element. All premiums paid by the 

members are used to cover the 

members' own risks and necessary 

administration costs. Therefore the 

premium can be controlled at the 

minimum level.

3.  Premiums: P&I Clubs reserve the 

right to make additional demands on 

their members if there is a particularly 

bad claims experience for the Club as 

whole. That means a P&I Club is able 

to offer members cover with very high 

limits, which is very important for 

liability insurance because, unlike hull 

insurance, the value of ship-owners' 

liabilities are always unpredictable 

and could be very substantial.

4. Provision of Security: P&I clubs' 

letter of undertaking can be provided 

at minimum cost for provision of 

security and are generally accepted 

worldwide.

5. Scope of Cover: The scope of cover 

of P&I Clubs is not limited to the listed 

risks in the published Club Rules. In 

many circumstance, even if a loss or 

damage is suffered due to an issue 

which is not specifically mentioned in 

the Rules, the managers and directors 

are entitled to exercise their discretion 

to decide whether or not the specific 

claim should be covered.

6. Service: P&I Clubs employ well 

experienced and highly qualified 

claims handling staff that can provide 

the members with free advice or 

assistance on a wide range of matters, 

no matter whether the matter is 

covered by the Club or not. Meanwhile, 

the members can also benefit from 

the Club's worldwide network of 

correspondents to resolve the 

problems they face in a remote area.

Advantages of P&I Clubs



A Snapshot of Managing Reinsurance 
Organization

omputers are logic machines and 

Cexpert (computer) systems are 

built to mimic human intelligence 

and expertise. A computer scientist who 

had built an expert system was posed a 

question: there are two watches, one has 

stopped working and the other is working 

perfectly but is set an hour ahead of the 

actual time. Which one should be used?  

The scientist thought it fit to test his expert 

system and the question was posed to the 

expert system. The expert system advised 

that the watch that has stopped working 

should be used. With some unease, the 

scientist asked the system to explain the 

rationale. The system explained that 

stopped watch will show correct time at 

least twice a day but the properly working 

watch will show wrong time round the 

clock.  The system rel ied on pure 

probability.  

Nassim Nicholas Taleb, an epistemologist 

and the author of The Black Swan: The 

Impact of the Highly Improbable says: 

“The casino is the only human venture I 

know where the probabilities are known, 

Gaussian (i.e. bell-curve), and almost 

computable.”Casino is the place where 

few fortunes are made and countless 

fortunes are lost.  Nevertheless, an expert 

system might conclude that casino is a 

safer place than running any business for 

the reason that in casino, probabilities 

can be computed and that too with great 

precision, whereas it is so very difficult for 

any entrepreneurial human venture.  To 

take the point further, insurance and 

reinsurance industry that have proba-

bilities at their very heart in terms of 

business model and organizational 

objectives are far more challenging (and 

riskier) places as compared to casino 

given that “probability management” 

should be the core competence of 

insurance and reinsurance professionals.

Insurance and re insurance pose 

significant challenges for life segment 

w h e r e  u s u a l l y  v e r y  l o n g  t e r m 

commitments are made spanning 

decades  and  a  sma l l  change  in 

assumption about future inflation rates or 

interest rates could have devastating 

differences in final outcome owing to 

compounding effect. On the non-life side, 

however the complexity is in terms of wide 

variety of risks, heterogeneity of portfolio 

in size and quality, growing accumulations 

and changing risk landscape in the 

context of global warming. Managing 

insurance operation thus presents unique 

chal lenges as compared to other 

industries.

While today’s organizational dynamics 

does present increasingly complex 

framework for problem resolution and 

goal achievement, this could possibly be 

put under three broad categories for a 

reinsurance company. These categories 

are: talent management, exposure 

management and cycle management.

Talent management: In the traditional 

model of organization consisting of land, 

labour, capital and entrepreneurship 

(some add technology); entrepreneurship 

is  the only al ive resource and is 

instrumental in bringing together all other 

factors of production.  Thus, primacy of 

the human factor of production is a 

foregone reality. This gets fur ther 

accentuated in the today’s world where 

increasingly battle for top-line and market 

share are fought based on the quality of 

manpower. This is particularly relevant for 

knowledge-dr iven indust r ies  and 

organizations that rely extensively on 

human expertise and competence such 

as reinsurance. It needs to be appreciated 

that despite advances in actuarial 

sciences and quantitative techniques 

together with modeling tools and 

techniques, it is the human judgement 

which remains supreme to date. Risk 

assessment whether at a micro level for a 

single risk or for a portfolio, is best left to 

the human intelligence albeit supported 

by modern support systems. Despite 

advances in risk management as a 

science, expertise of an underwriter borne 

largely of out of experience has to be 

coveted. Talent management pre-

supposes effective recruitment system, 

training and development and career and 

succession planning. Talent management 

has a connotation of getting competent 

people and having got them, preventing 

t h e s e  p e o p l e  f r o m  l e a v i n g  t h e 

organization to avoid burden on an 

organization of significant economic 

costs. However, increasingly in the face of 

vanishing loyalty, the Hobson’s choice for 

an organization is to become a breeding 

ground for talent rather than trying to 

retain talent which increasingly becomes 

a losing battle.  Organizations increasingly 

try to benchmark and to follow the best of 

the breed practices to stay where they are.  

The concept of Learning Organization 

propounded by Peter Senge in The Fifth 

Discipline essentially means that let the 

entire organization keep pace with the 

best in the market while charting out its 

own unique path, thus obviating the fear 

of losing “good” people. Thus, the focus of 

HR hi ther to has moved to ta lent 

management.  Interestingly, the concept 

o f  j o b  s a t i s fa c t i o n  i s  b e c o m i n g 

increasingly redundant in the face of rapid 

advances in technology taking away the 

drudgery. With systemic checks and 

balances, driven in large part by IT, 

supervision and control are getting 

eliminated or redefined. At the same time, 

HR concepts such as job rotation have to 

be re-evaluated in the context of need for 

developing super-specialisation and 
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actuaries would like to say.

Cycle management: Exposure manage-

ment can be said to be essentially about 

management preference, capital base 

and avoiding insolvency.  However, on a 

short and medium terms basis, the results 

thrown up by exposure management have 

t o  b e  c o m p l e m e n t e d  b y  c y c l e 

management.  Cyc le  management 

essentially means managing degree of 

participation in various segments that a 

risk carrier is present in order that the risk 

carrier increases market share in those 

s e g m e n t s  p r e s e n t i n g  a t t r a c t i ve 

opportunity while reducing participation 

on highly competitive segments, overall 

increasing marginal productivity of 

capital. This is extremely critical since 

markets tend to move in cycles and 

different classes may be going through 

their respective cycles depending upon 

claims experience, capital supply for a 

given segment and market perception of 

the evolution of risk profile of the 

segment.

While the above three can be seen to be 

the three pil lars of  a risk carrier 

organizational structure, this is not to 

undermine the supporting infrastructure in 

the form of transparent and sound 

accounting principles, practices and 

system, prudent reserving methods and 

techniques, effective and efficient 

management of cash flow, asset liability 

management and managing balance sheet 

risks such as interest risk and assets risk, 

to name a few. These have to play their 

supporting role to the three pillars.  The 

pillar of talent management addresses the 

all-important HR dimension. Exposure 

management  addresses  potential 

weaknesses in the balance sheet from core 

business angle and cycle management, in 

profit and loss account.  It would appear 

that the above mentioned three areas for 

management focus, based on Pare to 

principle, could quite possibly give the 

highest productivity gains in the face of 

resource constrained management.

-Hitesh Joshi

super-expertise.  Managerial competence 

can be developed through grooming and 

j o b  ro t a t i o n  b u t  qu i te  p o s s i b l y, 

underwriting excellence can only come at 

the cost of job rotation policies of an 

organization. An underwriter learning 

cycle can span through an underwriting 

cycle and thus can range from 3-10 years.  

He must see and learn how the market 

behaves under soft and hard rating 

phases. It cannot be emphasized enough 

that all advancement in productivity has 

come from division of labour and from 

promoting specialisation. 

Risk in the context of general insurance is 

one of the most challenging concepts to 

grapple with in its abstractness and 

despite advances in statistical measures, 

the challenge remains. Each mega 

disaster anywhere in the world could have 

in  some measure  fa i lu re  in  r i sk 

assessment and management. It would 

not be wrong to say that there are only 

impressions of risks in the minds of 

underwriters which keep morphing with 

each renewal season, with each mega 

event and with evolution of the market. An 

underwriter constantly shapes his 

perception of risk and reality based on 

continuous inflow of information and 

interaction with fellow underwriters. Need 

for self-awareness on the par t of 

underwriter cannot be overemphasized.

Talent management in fact can be 

reflective of robust corporate culture and 

should be aimed at as a bye-product 

r a t h e r  t h a n  a t t e m p t i n g  t a l e n t 

management per se. It should not be 

surprising if HR movement veers towards 

culture management. In fact, change 

management is an important component 

of culture management in transition.  

Exposure Management: An insurance or 

reinsurance operation can be thought of 

as the business of buying and selling 

exposures. On the inward side, exposures 

are “bought” and through protection, 

exposures are “sold”. Just as in the case of 

banks which borrow and lend money, 

reinsurer can be said to borrow and lend 

exposures. This clearly highlights that 

understanding  of  exposures  and 

underlying risks is the core competence of 

a risk carrier. This presupposes robust 

u n d e r s t a n d i n g  o f  e x p o s u r e s .  

Professional reinsurers extensively 

“arbitrage” on exposures through 

accepting and passing on exposures on 

massive scales.  This is becoming more 

p r e v a l e n t  t h o r o u g h  i n n o v a t i v e 

instruments and integration of capital 

markets with insurance and reinsurance 

markets.

Exposure management will involve 

numerous components like measuring 

aggregation and correlation, data 

compilation across numerous classes 

under various types of arrangements such 

as proportional and non-proportional 

arrangements, facultative and treaty and 

various other combinations such as risk 

excesses and fac – obligatory from across 

diverse geographies.  Each treaty risk in 

turn may have similar complexity which 

may not be readily apparent.  While the 

underlying principles are quite simple, it is 

the attention to detail and managing the 

logistics of data management that could 

prove quite daunting.

Failure to manage exposures has been 

one of the principal reasons for a reinsurer 

entity coming to grief.   Exposure 

management has within itself various 

components such as accumulation 

control, choice and usage of robust 

m o d e l l i n g  t o o l s  w i t h  s u i t a b l e 

assumptions, geographical exposure 

caps, proper reinsurance protection, 

monitoring of catastrophe and terrorism 

perils and their impact on portfolio, stress 

testing for realistic disaster scenarios, 

deployment of tools such as Dynamic 

Financial Analysis.  A good exposure 

management system would integrate 

e x p o s u r e  m a n a g e m e n t  i n  t h e 

underwriting process itself rather than 

periodical or yearly exposure analysis.  

This will finally indicate management 

preference for a given level of risk 

tolerance or probability of ruin, as 
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airlines subject to operating ban / 

operational restrictions within the 

European Union. The updated list now 

inter alia included all airlines from Nepal. 

The inclusion was based on the safety 

information from various sources and a 

hearing both with the Nepalese aviation 

authorities as well as with a number of 

Nepalese carriers.  

The EU operational ban means that none 

of the Nepalese carriers will now be able 

to fly into or within the European Union.  

Interestingly, none of the Nepalese 

carriers flies to, into, within or out of EU.  

But the ban will discourage the tour 

operators and the travelers from EU from 

utilizing the services of Nepal carriers. The 

reputational damage to the Nepal Aviation 

Industry may adversely impact its 

clientele world over.

The EU ban has come closely after the 

seven fatal air accidents in Nepal in the 

preceding five years including the 

unfortunate September 2012 accident in 

which 19 people including seven British 

nationalsdied. The industry experts in 

Nepal admit that in spite of adverse 

factors such as difficult terrain, high 

altitude operations, unpredictable 

weather, STOL airstrips; the recent 

number of accidents are not acceptable.

The Summit enabled the participants to 

appreciate the implications of the EU 

blacklisting of Nepal Carriers, the safety 

Initiatives of Civil Aviation Authority of 

Nepal and way forward to the industry is 

that all the stakeholders need to work in 

cohesion towards improving the safety 

record.  The local stakeholders were 

optimistic and seemed confident that the 

Nepal carriers will be off the EU list at the 

earliest.

The Summit concluded with panel 

discussion on “Challenges faced in 

Underwriting and Claims Handling of 

Nepalese Aviation Risks”.  Mr. G. 

Radhakrishna, Chief Manager was one of 

the Panelist in the discussions. It was 

generally agreed during the discussions 

that the safety standards in Nepal aviation 

need to be enhanced and the premium 

rates are not adequate. Mr. Radhakrishna 

mentioned that GIC Re has been 

supporting Nepalese aviation market for a 

long time now, but, there is a need to 

improve the infrastructure and safety of 

the 30 and odd operators in Nepal. It is 

essential for the Civil Aviation Authority of 

Nepa l  (CAAN)  to  concent ra te  on 

developing the Nepali air transport 

system, based on open sky policy, for safe, 

reliable, standard, easily available, 

sustainable and effective air trans-

portation, which will ultimately attract the 

local insurers and global reinsurers to 

offer unstinted support.  Even though, the 

trunk routes being somewhat agreeable 

regarding the safety aspect, the STOL 

(short take-off landing) routes are the 

ones to be concentrated upon, as they 

cater to the national and international 

visitors.  Although GIC Re is not entirely 

sat isf ied with the premiums; the 

association with the market would 

continue and GIC Re looks forward to 

scale up its support to the Nepalese 

carriers, as the situation is improved.

- Sanjay Mokashi & G Radhakrishna

Nepal Insurance Summit 2014

The second Nepal Aviation Insurance 

S u m m i t  w a s  o r g a n i z e d  b y 

Himalayan General Insurance 

Company with support from Airclaims, 

Holman Fenwick Willan (HFW) and Marsh 

a t  Nepa l ’ s  ga teway  to  tour i sm - 

Kathmandu on 14th March, 2014.  Mr. G. 

Radhakrishna, Chief Manager and Mr. 

Sanjay Mokashi ,  Senior  Manager 

represented GIC Re at this event.  The 

weather and HGI’s hospitality provided 

warmth to the atmosphere at the Summit 

with the enchanting Himalayas providing 

the background.

Over 100 participants representing 

various stakeholders including operators, 

insurers, reinsurers, intermediaries, 

surveyors, regulators and banks attended 

the event. Hazard Identification and 

Mitigation, Risks involved in General 

Aviation (GA) flying, GA Policy wordings 

etc.

One of the main topics of discussion was 

EU blacklisting of Nepalese carriers.  In 

D e c e m b e r,  2 01 3 ,  t h e  E u ro p e a n 

Commission updated the European list of 

Mr Sanjay Mokashi, Senior Manager and Mr G Radhakrishna, Chief Manager, GIC Re at 
the Nepal Aviation Summit

12www.gicofindia.in

AVIATION SUMMITGIC Re NEWS
ISSUE 01 VOLUME 07        APRIL 2014



13

GIC Re NEWS

www.gicofindia.in

ONLINE INSURANCE

ISSUE 01 VOLUME 07        APRIL 2014

Online insurance can be a Game Changer
for the Indian Insurance Market

The online insurance market in India is 

already in excess of ₹700 crore. It 

does sound surprising, given the fact 
that insurance has traditionally been 
considered a push product and people in 
India though amongst the highest users of 
internet and other online platforms still fight 
shy of accessing various financial services 
online.

A recent study says that online sale of life 

insurance policies generates ₹300 crores 

while motor insurance contributes ₹250 

crores and the balance ₹150 crores comes 

from health, travel and other miscellaneous 
business. The study suggests that by the 
year 2020 the online insurance sales will 
grow 20 times and this quantum jump will 
consist of 50% growth in life insurance 
while non-life insurance will bring in 75% 
growth.

India has one of the largest digital user 
population and we use these platforms, 
smart phones, internet and apps during 
pre-purchase, purchase or policy 
renewal. While online platforms make 
things easier and cost effective for the 
customers, the policy sales on life 
insurance products save life insurers 
upto 20% in total costs and non life 
insurers upto 30% in costs according to 
the study.

The biggest advantage in online 
insurance sale from customer's point of 
view is that there is no scope of mis-
selling. Online buying is completely 
driven by decisions of the policy-buyers. 
There is a unanimity amongst the 
insurers that online platforms with the 
advantage of being cost effective and 
transparent both for the seller and buyer 
also are a great boost to the low insurance 
penetration in the country.

There has always been a debate on how to 
reach the prospective insurance customer, 
especially through the traditional channels 
of distribution. A very small sample survey 
conducted by a Kolkata based insurance 
portal brings out the startling fact that 
smaller towns in the country with 
population less than 10 lac, have the 
maximum internet density, even better than 
the top 8 metros and one out of every three 
visitors to a insurance website is from these 
smaller towns. And these smaller town 

customers are demanding higher 
coverages as far as health insurance is 
concerned. A virtual gold mine in the 
waiting for the insurance companies if they 
can tap it.

The online insurance buying has also been 
attracting attention due to the fact that the 
current online insurance products on offer 
are not only cheaper as compared to the 
similar products bought offline but are also 
customer-friendly and simple to administer. 
Another trend that has come to light is that 
while a large number of customers 
research insurance products online, they 
prefer to walk the last mile offline. This is 
perhaps due to the confidence level that 
the presence of a human face in the form of 
an agent or a insurance official brings with 
him to the customer. Plus, still not many 

insurance companies have a very effective 
and efficient transaction mechanism in 
place. Things are no doubt looking up and 
insurers are investing in technology 
upgrades to support growth and improve 
their operations and risk-management.

This issue of presence of a person/ agent 
and positive recommendations by 
acquaintances to close an online insurance 
transaction amongst some of the potential 
customers can be addressed to a very large 
scale by a strong presence of the insurers 
on the social media platforms. While no 
transactions can happen on social media 
platforms like Face book and Twitter, these 
platforms have the potential to address 
several of the queries that the visitors to a 
insurance website have. In addition, they 

provide the advantage of presenting the 
insurer with a more humane face as several 
of the satisfied customers post their 
positive responses on these media.

The social media should focus on 
consumer benefits rather than product 
sale. It should  address their concerns. 
Face book pages, twitter and other social 
media platforms offer an opportunity to 
build trust in the brand insurance in general 
and the specific insurer in particular. Social 
media can also educate and thus help 
convert a prospective customer into a real 
one. Social media is all about connecting to 
people and for insurers it provides an 
opportunity to connect with the customers 
in real time. Only make it look normal and 
natural for the customer.

Allstate blog (blog.allstate.com) by the 
Allstate Insurance company of USA is a 
very good example of how a insurance 
company can play the role of a social do-
gooder by educating and of course 
generating goodwill and customers for 
itself in the process.

The social media platforms can also very 
well cater to different target audience for 
very niche products. Housewives can be 
made aware of householders package 
policies while the overseas travellers can 
be sold overseas medical insurance 
policies. Car owners can be informed 
about those little 'extras' that can be 
value for money for them. Knowledge of 
insurance can be mixed with customer 
friendly tips that bring in more visitors to 
those pages and some of them will 
transform into customers for sure. 

Recently one of the private sector 
insurance company reached around 60 
million users through various modes of 
social media . An excellent example of 
reaching out to prospective customers.

Hence for the insurance industry to remain 
in focus, increase the penetration level in 
the country, improve their own financial 
health while coming across socially 
responsible corporates they will need to 
adopt newer strategies. As the Indian 
population increases the use of internet 
and mobile technology, insurers will have to 
keep pace with products and services 
catering to the online lifestyle of the neo-
Indian insurance customer.

- Anoop Khanna

Face Book crossed the 100 million active users in 
India on 31st March this year.

We are number 2 amongst the top FB user nations. 
Today around 8.1 per cent of the Indian population 
is FB user.

84 million of these access FB through their mobile 
devices.

The majority of these 100 million users are either in 
their teens or just growing out of their teen years.

They are on the verge of establishing themselves as 
independent adults.

They have growing social needs, a desire for secure 
and healthy life-style, need to invest for their future.

With a number as large as 100 million and a growth 
of over 5 times in the last 3 years can be any 
marketers El dorado not excluding the insurers.
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GUJARAT SUMMIT

National Summit on “Financial Services - A Key 
Driver for Economic Growth” 

“By its very positioning geographically, 
India is exposed to almost all types of 
natural catastrophes. And all natural 
catastrophes bring in their wake huge 
losses of life and property.  Further, 
whenever a major catastrophe event 
happens economic losses far outweigh 
insured losses”, said Mr Ashok Kumar Roy, 
Chairman-cum-Managing Director, GIC Re.

Mr Roy was speaking at National Summit 
on Financial Services – “A Key Driver for 
Economic Growth” on February 19, 2014 
at GIFT City, Gujarat organised by the 
Gujarat Government. He said that this 
situation puts an extra burden on the 
social and public exchequer and the 
Government has to function in a reactive 
mode and funds are diverted to relief 
measures. 

Financial Services Sector is at the core of 
the country’s economic system, providing 
a range of services to individuals, 
corporate and central entities. It provides 
great impetus to the economy by bringing 
in various untapped sectors into the 
system and thereby helps the economic 
growth of the country.

The National Summit brought together 
leaders of Banking and Insurance 
companies and senior government 
officials from Centre and State to facilitate 
development  of  pragmat ic  ru les , 
procedures and facilities which would 
expedite the development of envisaged 

Global Financial Hub in the country. 

To achieve proactive efficiency in Financial 
Services, it will be necessary to identify the 
key parameters which would need to be 
l o o ke d  i n t o  a n d  m a ke  s u i t a b l e 
modifications. Traditionally, the European 
and USAFinancial Service Centres 
dominate the world economic activity. 
However, with the changing economic 
scenario, some of the countries in Asia 
and Middle East have been developing 
Financial Centres to boost the economic 
development. India is one such economic 

power and should acquire its due place in 
the global economy. 

To play such an important role, it is 
imperative that the Financial Services 
aremade more effective and proactive. 
The National Summit that deliberated on 
such matters was organised by the 
Government of Gujarat in association with 
Federation of Indian Chambers of 
Commerce & Industry (FICCI), Indian 
Merchant Chambers (IMC) and Gujarat 
International Finance Tec-City (GIFT). 

Mr Narendra Modi, Hon’ble Chief Minister, 
Government of Gujarat was the Chief 
Guest at the Summit. MrModi, also held a 
Round Table Conference with nearly 50 
top Chairmen & Managing Directors of 
various Banks, Insurance Companies and 
other Financial Services Companies to 
elicit their views on development of Global 
Financial Hub in India. 

During the Summit, Industry Experts 
shared their views on what do we need to 
do in order to make India – A Global 
Financial Hub of the world. Sharing his 
views on development of Global Financial 
Hub in India from the Insurance and Re-
insurance perspective, The national 
insurance and reinsurance sector was 
represented by Mr Roy and Mr G 
Srinivasan, Chairman-cum-Managing 
Director, New India Assurance Company 
Limited. Mr Srinivasan said that  India has 
a highly talented supporting talent pool 
and infrastructure for this sector.

Leaders of Banking & Insurance Companies with Shri Narendra Modi, Hon'ble Chief 
Minister of Gujarat at the National Summit on Financial Services organised by the 
Government of Gujarat in Ahmedabad.

CMD GIC Re (6th from left) with other captains of Banking & Insurance Industry at the 
National Summit
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New Director on Board
GIC Re NEWS welcomes Mr 

Arun Tiwari ,  Chairman & 

Managing Director, Union 

Bank of India, on the Board of 

Directors of the Corporation. 

Mr Tiwari has been nominated 

as a Director on the Board of 

t h e  C o r p o r a t i o n  o n 

24.02.2014. 

Mr Tiwari began his career in 

1979 as a Probationary Officer in Bank of Baroda. His 

tenure in the Bank of Baroda spanned various 

geographies of the country and overseas centers at 

Kuala Lumpur and Singapore, as Chief Executive of the 

respective territories. He had the privilege to set up 

operations at both these Centers.  He also worked in 

CMD’s Secretariat for two years. Mr Tiwari assumed the 

post of Chairman & Managing Director of Union Bank of 

India on the 26th December, 2013.

GIC Re NEWS also welcomes 

Mr Ravi Chaudhary, our new 

Chief Vigilance Officer. Mr. Ravi 

Chaudhary, a Post Graduate in 

English Literature, joined Life 

Insurance Corporation of India 

as a Direct Recruit officer in 

1984. Mr Chaudhary has 

served as Senior Divisional Manager(In-Charge), Faculty 

Member at NIA, Pune, Chief Marketing Officer at LIC 

Nomura MF AMC Limited., General Manager (Risk 

Management) at LIC HFL, Chief (HRDT) at Central Office, 

Mumbai and Principal, EC ZTC, Jamshedpur before 

joining GIC Re as CVO on the 1st January 2014.

76 new officers have joined GIC Re during March 2014. GIC Re NEWS welcomes the new members of GIC Re family. Wish you a 
cheerful and successful stay                                      (Photograph taken at National Insurance Academy, Pune)

New CVO

New Members of the GIC Re Family
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GIC Re Celebrates 65th Republic Day
ICians celebrated the 65th 

GRepublic Day on the 26th of 

January with usual patriotic 

fervour and enthusiasm.

The ceremony began with CMD Mr. 

Ashok Kumar Roy unfurling the 

national tricolour on the terrace of 

Suraksha and inspecting the guard 

of honour presented by the security 

contingent of the Corporation.

This was followed by singing of 

national anthem by all present.

Later Mr.  Roy addressed the 

executives and other staff members 

present on the occasion.  

General Managers Mr S Yugandhara 

Rao, Mr P Venkatramaiah, Mrs Alice 

Vaidyan, Mr Parijat Dutta and CVO 

Mr Ravi Chaudhary also spoke on 

the occasion.

It was on this day in 1950 that our 

Constitution that was approved and 

accepted on November 26, 1949 

came into force in a full-fledged 

manner.

Jai Hind

CMD, Mr. Roy salutes the National Flag

Family GIC Re celebrates Republic Day 2014
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